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The life of Mason Storm Apple

Through the
Lens of food
and culture
By Karlana June
Crow’s Nest Contributor

He was born on Dec. 14, 1994.
His blond hair and blue eyes stuck
out to his brown-eyed parents, Lisa
and Sunny Apple.
“Probably one of the ugliest
babies,” his dad joked, calling him
Uncle Fester from the Addams

The lights were dimmed over a
standing-room-only crowd of more
than 160 people. They had all come
to see food and culture photographer, Penny De Los Santos.
“There is so much revealed
about a culture through food,” De
Los Santos said.
USF St. Petersburg hosted the
talk held in the University Student
Center ballroom Monday, October
26. The event kicked off the year
long Food for Thought Lecture
series.
Los Santo’s started her talk
off with humor, and expressed her
love for what she had experienced
in St. Petersburg as she ate her way
through town before the talk.
“I went to a meat locker today,
and I wanted to take a nap in there,”
she said, laughing.
De Los Santos is a contributing photographer for National
Geographic and Saveur, photographing food in more than 30
countries.
She recounted memories from
her visits to her favorite country,
Mexico, where she photographed
Diana Kennedy, a cookbook author
who is considered the authority on
Mexican cooking and food history,
as well as trips she took to Senegal,
India, Spain and countries in South
America.
Her work can also be found
in an array of cookbooks and publications, like Martha Stewart
Living, Time, and Latina, to name
a few. One of her current projects is
working with Target and the store’s
brand Archer Farms.
During her talk, De Los Santos
showed a collection of photos taken
on many of her different assignments around the world, sharing
behind-the-scene stories with each
one. Her first food photography
assignment was in Chili and Peru.
“Where are the flames, smoke
and light? That is what I gravitate
to,” De Los Santos said, displaying
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Courtesy of Sunny Apple

Mason Apple attended USF St. Petersburg from 2013 to 2015, He passed away after a motorcycle accident in mid-October. Friends and
family say that Mason was respectful and kind, he often put others before himself.

By Caitlin Ashworth
Staff Reporter
Sarai Arias’s heart was racing.
Her arms were wrapped tightly
around her friend’s waist as he
drove his newly purchased 2007
Kawasaki motorcycle.
Then she loosened her grip.
Sarai was with Mason, someone
she could trust. She had known
him her whole life. Mason always
put others first. He would never put
her in danger.
A s t he y c r u i s e d ove r t he
Courtney Campbell Causeway,

Sarai closed her eyes, her mind at
ease.
“He felt like it (the motorcycle)
was an escape from everything else
in his life,” she said. “He was free.”

Mason Storm Apple, 20, was
known at USF St. Petersburg for
his 1970s sea-foam-green Chevrolet
Chevelle, which always seemed to
need a jump for his commute from
Tampa to St. Petersburg.
Some knew him as “DJ Storm.”

He often provided the music at
campus events. “He was always the
one to keep the energy alive in a
room,” said USFSP student Dawn
Rogers. “Mason loved music and
his passion rubbed off on everyone
else around him.”
H i s f r ie nd s h ip w a s pu re ,
friends and family say. He did not
judge people by their looks, and he
defended others from bullies.
“He was Superman,” said high
school friend Jonathan Bucheli. “He
was always protecting everybody.”
In mid-October, Mason died in

an accident while riding his beloved
motorcycle.
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Does Greenpeace only want the green?

News Briefs
Starting Nov. 1, the Waterfront
hours are 11 a.m. to 5 p.m., Tuesday
through Sunday, due to daylight
saving time.

MONDAY NOV. 2
Native American Heritage
Month Kickoff

The Reef // 11 a.m. to 1 p.m.
The USFSP community is encouraged to celebrate Native American
heritage by learning about the
culture and crafting as a group. Refreshments will be provided. Worth
200 Pete Points.

TUESDAY NOV. 3
Big Sea Design

Ocean Room // 4 - 6 p.m
Big Sea Design facilitates “content
creation, strategy and web development” for local businesses. Founder
and president Andi Graham will
visit to discuss the program. There
will be free pizza and drinks.

Study Abroad Information
Harborwalk // 10 a.m. to 3 p.m.
Check out the USFSP education
abroad table to fuel your wanderlust. For additional information
visit www.usfsp.edu/studyabroad.

WEDNESDAY NOV. 4
Government & Nonprofit
Expo

USC Ballrooms // 12:30 - 3:30 p.m.
If volunteering in the community
interests you, stop by this expo to
network with local agencies and
organizations that are seeking a
helping hand.

Lip Sync Battle

USC Ballroom // 6 - 8 p.m.
The USC and Miracle Dance Marathon are hosting a “Lip Sync Battle,”
where solo students or groups (of up
to four) are encouraged to perform.
The winner(s) will be awarded four
tickets to see The Weeknd in the
lower levels of Amalie Arena on
Dec. 17.

THURSDAY NOV. 5
Mock Presidential Debate

USC Ballroom // 6 p.m.
Six students will represent a
presidential candidate’s views in a
forum on big issues in the upcoming election. Attendees can register
to vote with the League of Women
Voters and expect to leave the event
more informed and ready to vote.
Hamburgers, hot dogs, pies and free
T-shirts will be available.

Native American Film and
Discussion

Davis 130 // 6 p.m.
The Multicultural Activities Council will present the documentary
Dancing in Moccasins: Keeping
Native American Tradition Alive,
followed by a discussion about the
movie. Refreshments will be provided. Worth 300 Pete Points.

Organization turns to college students for funding
By Julia Marcuzzo
Staff Reporter
A tall man wearing a strawcolored sun hat strolls around the
corner and sits down.
The epitome of a local environmentalist with his reusable coffee
cup and scruffy exterior, this campaign coordinator for Greenpeace
in St. Petersburg represents an
orga nizat ion t he ca mpus has
become more than used to seeing
– but few students know their true
intentions.
Tyler Houghton, 28, leads his
co-workers in a mission to “challenge the system in society.” To
keep the world safe for future generations, Greenpeace wants to aid
large companies in becoming environmentally friendly.
According to Greenpeace.org,
“Greenpeace is an independent
campaigning organization, which
uses non-violent, creative confrontation to expose global environmental problems, and to force the
solutions which are essential to a
green and peaceful future.”
On the site, Annie Leonard,

Greenpeace USA E xecut ive
Director, expands on some of the
organization’s tactics.
“We ‘bear witness’ to environmental destruction in a peaceful,
non-violent manner. We use nonviolent confrontation to raise the
level and quality of public debate.
In exposing threats to the environment and finding solutions we have
no permanent allies or adversaries.
We ensure our financial independence from political or commercial
interests.”
One way Greenpeace does
this is by asking college students
to donate money. Not cash that
is, because then the organization
would be required to obtain a soliciting permit from the university.
With the First Amendment on
its side, Houghton’s team attempts
to educate students on pressing
environmental issues and convince
them to simultaneously hand over
credit card numbers.
Greenpeace sorts donations into
two assets based on amount. If the
donation is $50 or more, it goes to
the Greenpeace Fund for research.
Any donations below that cycle

back to campaigning, including
staff salaries and expenses.
Students like freshman Kylie
Buklad seem less than enthusiastic with some of the methods
Greenpeace employees have used
to gain attention.
“I feel like they’re targeting the
wrong group. We’re broke college
students,” Buklad said.
Houghton heard from student
government that he and his staff
were not welcomed into warm arms
on campus.
Despite the university’s discontent, Greenpeace continues its
efforts to keep the environment
in the conversation while toning
down the abrasive behavior that
turned students off from listening.
“We’re not here to ruin your
day,” Houghton said. “But we’re
here to connect what’s really going
on in the rest of the world to how
privileged our lives are here in
America.”
Greenpeace started changing
its direction on campus by pulling back and sending campaign
staff members out only once a
week. Houghton believes the focus

must switch from donations to
conversations.
“The money’s nice because
you need money to do things,”
Houghton said. “But really, it’s
not about money. It’s about having
those voices to do things.”
He hopes having a table during
Harbor Market in the future will
help bring awareness to students in
a friendlier atmosphere, one where
they don’t feel like they’re being
harassed.
Houghton respects that students struggle to pay tuition and
understands the slim chance of
any having extra money left over to
donate. For those who want to volunteer their time, he suggests registering online on the Tampa Bay
sector at greenwire.greenpeace.org.
Whether the university is on
his side or not, Houghton refuses
to give up educating about environmental issues that are caused by
large corporations, believing they
require the public’s attention.
“The louder we are the easier it’s
going to be for those overarching
institutions to change.”

Greenpeace has been soliciting on campus, asking students to donate a minimum of $15 per month to
help provide a “green and peaceful future.”

Continued from Front Cover

He loved people, music and adventure

Family. “He grew into a handsome
young man.”
As he grew, his parents said,
Mason became like a third parent
to his brothers and sister, Landon,
London and Madison.
His mother said Mason surrounded himself with great friends
and had a good sense of character
– some became as close as family.
He acted as a protective big
brother although his sister was
older than he. By example, Mason
showed Madison, now 23, how a
man should treat a lady.
His romantic side came from
his dad, who helped Mason make
the corsages his girlfriend, Briana
Morejon, would wear around her
wrist at military balls, prom and
homecoming dances. Briana’s
mom, Wilma, remembers Mason
delivering chocolate chip pancakes
to their doorstep.
Mason’s brother, 17-year-old
Landon, gained confidence to talk
to girls with the help of Mason
and his best friend, Ariel Carrillo.
Mason helped teach his 15-year-old
brother, London, how to play basketball. “I’m on the team because of
him,” said London.
He loved to take care of other
people. He would drop whatever he

was doing to help. He often babysat
for family friends and played games
with their children as if he were still
a kid.
“He had a love for life,” said his
father.
In 2013, Mason graduated as a
cadet ensign in the Naval ROTC
program at Leto High School and
started at USFSP shorty after.
O ver t he summer of 2015,
Mason moved to Colorado to work
for Vivint Inc. as door-to-door
salesman of security systems. To
improve his sales, Mason filmed
his pitches on his GoPro camera
and studied the videos to perfect
his technique.
He could do anything, said his
friend Sarai, especially after watching a quick YouTube tutorial.
In the four months that Mason
was away, Sarai helped out the
Apple family. She said it was the
little things, acts that almost go
unnoticed, like helping his brothers w it h t heir homework and
babysitting.
M a s on re t u r ne d home i n
September and bought his 2007
Kawasaki motorcycle with the
money he earned.
On the night of the fatal accident, Mason texted his parents to

let them know his plans for the
night – dinner and then a night ride
with a group of motorcyclists. But
he didn’t come home.

He always came home.
“When I woke up and he and
his bike weren’t there, I knew,” said
Lisa. “It was mother’s intuition.”

Courtesy of Sunny Apple

In remembrance of Mason, his family, friends, teachers and former
classmates filled the Leto High School auditorium for his memorial.
His loved ones lit lanterns and watched them float away one by one.
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Student government presents
It’s On Us campaign Increasing sexual assault awareness on campus
Student government encourages students to pledge online.
Free T-shirts will be given out to the first 500 students who
sign.
NOV. 9 // 5:13 P.M.
To kick off the week, SG will hand out cupcakes behind the Reef
next to the basketball court. 5:13 p.m. was chosen because 1 in 5
women are sexually assaulted in college and 13% report it.
NOV. 10 // 5:15 P.M. – 7:30 P.M.
The Coquina Club will hold a panel discussion with student Rain
Christi who will share her story about sexual assault. A mocktail
social experiment will also take place to show students how they
can help peers if a difficult situation arises.
NOV. 12 // NOON – 2 P.M.
On the last day of the campaign, students are invited to sign the
pledge at the University Student Center.

By Julia Marcuzzo
Staff Reporter
For t he f irst time, USF St.
Petersburg is holding a sexual
assault awareness campaign in
order to better educate the campus
community about the dangers students may face.
Student government teamed up
with USF Tampa and USF Sarasota
in a system-wide resolution to participate in the It’s On Us campaign.
Last year marked the start of
the campaign at schools across the
nation. The educational event has
helped students learn about some
precautionary steps they can take to
protect themselves from the threat
of sexual assault.
According to W hitehouse.
gov, “studies estimate that one in
five women is sexually assaulted

while in college. Most often, the act
occurs in her freshman or sophomore year, usually by someone she
knows. And only 13 percent of rape
survivors report their assault.”
In launching It’s On Us on Sept.
19, 2014, President Obama said “to
the survivors who are leading the
fight against sexual assault on campuses, your efforts have helped start
a movement. I can only imagine
how long and lonely your fight must
feel. And that’s why we’re all here
today – to say that it’s not on you;
it’s not your fight to wage alone; it’s
on us – all of us – to fight campus
sexual assault.”
Senior Victor Sims, student government’s secretary of communications, knew this would be a vital
topic to discuss.
“Guys can be sexually assaulted,
too, but it predominantly happens

to the female population,” said
Sims. “They don’t know if it’s their
fault (and) I don’t think anybody
should live thinking that.”
SG strives to make the campus
a safe place that students can call
home. This requires educating students about potential threats to
help them make the right decisions,
whether it’s avoiding certain situations or knowing when to step in
and help someone.
“People generally care about the
students,” said Sims. “And I think
that’s why the It’s On Us campaign
is going to be a success.”
Events will tackle important
subjects such as defining consent,
seeking help and above all, opening the f loor for a panel discussion on sensitive topics in a safe
environment.

Longtime USF trustee honored
By Jeffrey Zanker
Staff Reporter

When she was appointed to the
state board that oversees the three
campuses of USF in 2003, Debbie
Nye Sembler had never set foot on
the St. Petersburg campus.
“I was a Gator, so I k new
nothing about the campus,” said
Sembler, 59, a University of Florida
graduate. “I got in through family
connections and my community
work.”
Now, as she prepares to leave
the Board of Trustees 12 years later,
Sembler’s footprints are all over
campus.
As a trustee and as chairwoman
of the five-member USFSP Campus
Board, she helped oversee a dramatic expansion of the university’s ambition and buildings. And
as financial donors, she and her
husband, Brent, have generously
supported campus development.
The fountain along Harborwalk is
named in their honor.
When she became a trustee,
Sembler said, the university “was
just a commuter school for juniors
and seniors. Now we have become
an accredited university with 6,700
students and (two) residence halls.
It is quite remarkable.”
As her service to the university
comes to an end, Sembler was recognized with a reception on Oct.
20 and the announcement that
the Student Success Center will be
named in her honor.
The tutors and computers in
the success center, in Room 107 of
Davis Hall, help students with their
course work, writing and test preparation. The center is part of the
university’s effort to improve student retention and graduation rates
– a strategy that Sembler helped
initiate.

U.S. Rep. David Jolly,
R-I nd ia n Shore s , c ite d
Sembler’s “passion for student success” in remarks on
the House floor on Oct. 22.
“A s a t r u s t e e , M r s .
Sembler has led USF St.
Petersburg through this
remarkable growth, ensuring the USF system is recognized today as one of our
nation’s leading higher education institutions,” Jolly
said.
“She is the perfect choice
for t he na m i ng” of t he
Student Success Center, said
Holly Kickliter, director of
enrollment and marketing
services at USFSP.
“ S he i s a n a m a z i n g
person who has done wonders for this university,”
said Student Body President
Jozef Gherman, who is also
the student member on the
USF Board of Trustees. “We
would not be where we are
Courtesy of University of South Florida St. Petersburg
today without her hard work
Debbie
Sembler
and
her
husband,
Brent,
have
been
generous
supporters
of
the university. Their gifts
and dedication.”
Sembler was born in helped finance the Sembler Family Fountain along Harborwalk.
Daytona Beach and gradThe Semblers also are well- maintain a philanthropic fund that reappointed by Gov. Charlie Crist
uated from the University
known
for their philanthropic supports numerous charities.
in 2007 and Gov. Rick Scott in 2011.
of Florida in 1978 with a bachIn addition to her service to
The university’s decision to
elor’s degree in journalism and endeavors and fundraising for
Republicans.
USFSP, Debbie Sembler has served name the Student Success Center in
marketing.
Brent Sembler’s father, Mel on committee boards for orga- her honor “came as a surprise,” she
She began her public relations
Sembler,
is chairman emeritus for nizations such as All Children’s said. “I was amazed and felt humble
career in New York City, representthe Sembler Co.
Hospital, the Florida Holocaust being honored.”
ing hotels and firms.
Under then-President George Museum, the Florida Governor’s
She may be leaving the board,
After marrying Brent Sembler,
H.W.
Bush,
he
was
the
U.S.
ambasMansion
Foundation
and
preparaSembler
said, but she is not leaving
she became the first marketing
sador
to
Australia
and
Nauru
from
tory
schools
such
as
Shorecrest
and
USFSP.
director for Old Hyde Park Village
1989 to 1993. During the adminis- Academy Prep.
in south Tampa.
Debbie and Brent Sembler have
“The campus will always be
The Sembler Co. is one of tration of George W. Bush, he was
ambassador
to
Italy
from
2001
to
a
daughter,
Tayllor,
and
two
sons,
a
big
part of my life, even off the
the country’s leading shopping
2005.
Logan
and
Preston.
board,”
she said. “I’m not done with
center development and manageBrent Sembler is vice chairman
She became involved with USF USF yet.”
ment firms, with projects all over
the Tampa Bay area, southeastern of the Sembler Co. He serves on in 2003, when then-Gov. Jeb Bush
the Florida State University Board appointed her to the 13-member
United States and Puerto Rico.
of Trustees, and he and his wife B o a rd of Tr u s t e e s . S h e w a s
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All night &
every day...
Ready to rock and roll?
Check out these upcoming
local shows at Jannus Live,
Local 662 and State Theatre.
LOCAL 662
662 Central Ave.
727 258-4829

Nov. 7 // Battle of the Bands
Watch 11 bands duke it out for
a first place, $1,000 prize. Bands
include Goodnight Neverland,
DEA and Saint, and Twisty Chris
and the Puddin’ Packs. Tickets
are $10 and the event starts at 6
p.m.
Nov. 14 // Rock for R.A.K.
Listen to great tunes, and feel
good while doing it. Free admission to see the 7 bands with a
donation of warm clothing, bags,
blankets, or non-perishable food
items to help the homeless charity R.A.K.. Doors open at 5 p.m.
All ages.

JANNUS LIVE
200 First Ave N.
727 565-0550

Nov. 5 // Chance the Rapper
Catch Chance the Rapper on his
“Family Matters” tour at Jannus
Live. The gates open at 7 p.m.,
and tickets are $32.50. All ages.
Nov. 12 // St. Pete’s Got Talent
Another feel good show allows
for entertainment while helping
local charities. This talent show
will feature 20 acts, all competing to benefit a charity of their
choice. Tickets are $40, doors
open at 6 p.m.

STATE THEATRE
687 Central Ave.
727 895-3045

Nov. 6 // Public Image
Check out English post-punk
band at the historic State Theatre,
featuring John Lydon from The
Sex Pistols. Tickets are $29.50 in
advance, $32 at the door. Doors
open at 7 p.m.
Nov. 13 // Hollywood Undead
Jam out with California’s masked
r a p -r o c k c re w Hol l y wo o d
Undead. Tickets are $25 in
advance, $30 at the door. Doors
open at 8 p.m.

10 ways USFSP students
shake off stress
By Lauren Hensley
Staff Reporter

L et ’s face it, col lege is
stressful.
At some point during the
semester, you might find yourself buried beneath massive
amounts of reading for that
British literature class your
friend convinced you to take.
Maybe you’re reminding
yourself that you need to call
mom back, taking on extra
shif ts at work, cleaning up
after your slob of a roommate,
dodging your ex on campus, or
spending way too much time

procrastinating when you really
should be writing that lab report.
Breathe in, breathe out.
Relax. College is hard and it’s
important to keep those stress
levels low.
So, here are 10 ways your
fellow Bulls deflect the stress.

“I de-stress by
buying things,
hanging out with
my friends, talking
in a British accent and
putting off my work ‘til
the very end!”

“I de-stress by going
to the gym every
weekday morning. This is
the one time where I’m not
thinking about my long to-do
list of homework, mainly because
I’m focused on how achy my body
is. Working out not only gets my mind
off my responsibilities, it also helps me
blow off steam, whether it’s midterms,
important papers, or overdue
readings.”

“My favorite way to
de-stress is to write. A
lot of the time, this will
manifest itself in the form
of typing out a prayer or a
blog post, but often what helps
me calm down after a hard day – is
journaling. There is something relaxing
about writing out my thoughts with good
old fashioned pen and paper.”

Jade Taylor Isaacs, junior

Victor Wang,
senior

“I de-stress by
going to Walt
Disney World,
walking around the
parks, going on the
rides, eating at one
of the many restaurants
and seeing the shows.
It’s relaxing to go to the
‘happiest place on earth’
and be around positive
energy; it’s very
nostalgic.”

“One of my favorite
“My favorite way
things to do when
to shake off stress
I’m stressed is an
is running, or anything
activity, mainly dancing!
Erin Murphy, junior
active. I always used to think
Sometimes, you just have
I hated running, but during
to take a step back from the
Cat Kouretsos,
one of the most stressful times
busy world and give yourself 30
senior
of
my
life
it
was
my
body’s
natural
minutes of fun before you dive back
response to the stress. I still have a
in. Country line dancing is one of my
love/hate relationship with running, but
favorites. I’ve been doing it for
“When I
afterward I feel so much better one
about four years now. And if I
“To release stress,
feel like I
hundred
percent
of
the
time.”
need an instant de-stressor, I
I like to hang out with
need to take a
dance to pop music, or if I
friends and longboard.
step back from
need to take a night off,
On the weekends, to
studying and classes,
Mary Keller, junior
I go dancing with my
decompress and release stress,
I hit the gym. For me,
friends!”
we sometimes go to parties, or
regular weightlifting and
we’ll just hang out at one of our
cardio training are key to
Cynthia Wyre, senior
houses. If everyone is busy, I longboard
de-stressing from school. It
by the bay which is really relaxing. I
is important for students
“I go running when
usually go to the beach at Vinoy Park
“What always worked
to exercise because it
I’m stressed, because
and just reconnect with nature.”
for me is to take a walk
helps relieve stress and
when I’m blasting my
by myself. It’s a good
promotes a healthy
music and pounding out
way to go out and get some
lifestyle.”
miles, the only thing I can
Jared Bolton, junior
fresh air and take your mind off
think about is that I need to keep
Hunter Patrick,
things.”
going. For those few hours, I can
sophomore
forget about everything else.”

Jacob Ferretti, senior

Elizabeth Toney, sophomore

Food & Culture
continued

multiple images where fire, smoke
or light were a large part of the
scene.
One photograph she shared
was from an assignment in Senegal,
West Africa. Two women laboring
over pots of food on the floor of a
small space, one standing over the
pots and the other sitting on the
yellow tile f loor. The women are
dressed in bright traditional clothing, the steam erupting from the
hot food covers much of one woman’s face – a powerful image.
De Los Santos told the crowd
that she always starts in the market;
where a plethora of story leads can
be found because everyone – from
all walks of life – will be there.
“I photograph what is happening around food,” said De Los
Santos.
Two men are sitting at a table
eating at one end of the photo,
behind them is a stark white wall.
In the far right of the scene,
way up high, is a hanging framed
picture of a couple. This image gave
more of a story around where the
subjects were and also left the gazer

wondering who the people were in
the picture on the wall. It is a brilliant photograph.
There were several photographs that simply exposed working hands tending to food.
Other images revealed men
fishing or women laboring in fields,
market scenes, tables of food; all
capturing the profound spectrum
of food and culture.
As the lights came back on, De
Los Santos had given the audience
so much to chew on with her anecdotal stories, exotic images of the
world, all the while conveying the
passion she has for what she gets to
do for a living.
“A ssig n you r ow n d rea m
assignment,” she said in her closing.

Courtesy of Christopher Campbell

(Above) As part of a yearlong multimedia series, photographer Penny De
Los Santos delivered an inspiring talk about her work in the presentation
“Food Culture Through the Lens.”

Staff writer Angelina Bruno contributed to this report.
To view De Los Santos’ food
artistry and photography visit her
website:

PennyDeLosSanots.com

Courtesy of PennyDeLosSantos.com
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Breaking
records
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Vinyl LPs turn the tables on
digital music
By Sean LeRoux
Staff Reporter

Vinyl records are practical by no
means. They’re large, fragile, costly and
can only be played on turntables that are
far from portable.
Regardless of the format’s lack of convenience, the LP has seen record growth in
popularity in recent years.
As the system continues to grow
in popularity, record stores are forced
to expand LP selection to keep up with
demand. Daddy Kool Records, a St.
Petersburg music store on Central Avenue,
was forced to cut back on new CD selection and completely stopped buying or
selling used discs.
Thanks to the growth vinyl has seen,
record stores around the country have
reported significant increases in business.
Although some owners had to close
their doors in years past, the vinyl comeback has been so significant that several
new record stores have opened.

Many credit “Record Store Day,”
which falls on the third Saturday of April
each year, with the format’s comeback.
The day’s festivities include sales, special
releases, promotional products and artist
appearances at record stores across the
country. Another factor in vinyl’s survival is the community involvement most
record stores aim to generate by putting on
special events throughout the year.
Though plenty of older enthusiasts buy
records for the sake of nostalgia, Kristin
Stigaard, former Daddy Kool employee
and USFSP graduate, stresses that a sizable portion of the store’s customers are
under 25.
“Kids as young as 15 are buying
records,” Stigaard said. “We get a lot of
high school kids in here.
While many see the comeback as a
fleeting fad, Benny Normal, IT specialist
and sales associate at Daddy Kool, argues
that the signs show just the opposite.
“Interest in vinyl started to increase
Continued on p. 7
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Residential skyscrapers
offer high living at a
high price
By Sean LeRoux

Measuring in at 683 feet, The Austonian is the tallest building in Austin,
Texas. At 200 Congress Avenue, the 56-floor skyscraper offers residences starting at $1.5 million. The tower is also the tallest residential building in the state. In
comparison, Priatek Plaza, the tallest building in St. Petersburg, is only 386 feet
tall. However, a 41-story tower set to stand at 450 feet will change that upon its
projected completion in 2018. The skyscraper, “One St. Petersburg” will offer city
residents luxury condominiums starting at $500,000, but the nine penthouses will
be priced at over $3 million.
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In March 2012 university students in Montreal reacted to a proposed tuition hike of $1,242 over six
years.
A month
later, around half
o f t h e s t u d e nt
popu lat ion was
on strike. Smoke
bombs disrupted
300,000 commuters on the Metro,
and students were beaten and
arrested at what started as peaceful
demonstrations.
Their signs read: “For Sale:
Our Education,” “Education is Not
a Business,” “Education is a Right,”
and “R.I.P. Democracy!” Students,
professors, their families and, of
course, topless women (J’adore les
femmes du Québec!) marched in
solidarity for months.
An entire movement sprang
up, working side-by-side with political parties, teachers and workers unions. An emergency law was
enacted to make the protests illegal, then repealed four months
later. The opposing political party
was elected, the tuition hikes frozen
(as promised during the campaign),
and classes resumed.
The protests are called the
Printemps érable, or the “Maple
Spring.” The name is a hat-tip to the
2010 “Arab Spring,” when young
people across the Arab world, using
the power of social media, tried
to topple the governments they
opposed.
According to the Tampa Bay
Times, in 2012 the USF system prepared to raise tuition 11 percent.
This followed what the paper called
“several years of consistent 15 percent tuition hikes at every university in the state.”
While these steep tuition hikes
in Florida have gone relatively
unnoticed, students in Montreal
shut down their city over a proposed
tuition increase of 11.8 percent.
Tuition isn’t the only thing
going up at USF.
USF President Judy Genshaft
makes a six-figure salary, and
last year a six-figure performance
bonus on top. The Times reported
in 2005 that, in her first four and a
half years as president, Genshaft’s
pay increased by nearly 50 percent.
Then in 2010 Genshaft signed
a new contract that included a
$75,000 annual raise and a $500,000
retention bonus, according to the
Tampa Tribune.
“The raise will make Genshaft
one of the highest paid public university executives in the country –
at an institution where professor
pay is near the bottom,” the Tribune
reported.

Last spring saw more protests
and demonstrations by university
students in Montreal. These protests call for free education, rail
against corporate and governmental corruption and – as the protests
were met with pepper spray, rubber
bullets, tear gas, attack dogs and
batons – condemn police brutality.
Then last week, upper-elementary students in four Ontario
schools orga nized a stri ke in
response to proposed cuts to extracurricular programs. Reports say
they used social media to organize
over the weekend.
When asked how long the protests would go on, student spokesperson Peri Pickel told a local
newspaper, “It depends if we make
an impact on the (school) board
today.”
And if they don’t? “Then we
may strike back again.”
Meanwhile, university students in the U.S. casually accept
loans, obediently accruing debt that
will likely take decades to pay off –
if they don’t drown in it first.

Candice Reshef is a senior majoring in journalism and media studies. She can be reached at candicereshef@gmail.com

Courtesy of Wikipedia commons

As tuition rates continue to rise, money lines the pockets of university executives as professors continue
to be underpaid.
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Crossword

Vinyl Revival

continued from p. 5

misc.

Sean LeRoux | The Crow’s Nest

As demand for vinyl continues to increase, Daddy Kool Records has
adjusted inventory to account for the change. While half the store
was dedicated to vinyl ten years ago, LPs now make up 75 percent
of its inventory.

dramatically in 2008,” said
Normal. “There is no indication
of this growth being fad-based,
as interest does not seem to be
waning.”
In a digital world where
convenience is key, many fail
to understand the appeal that
LPs offer. Collectors attribute
the attraction of vinyl to the
platform’s unique sound quality, collectability and overall
experience.
“It’s music you can actually hold in your hands,” said
Sam Chaffman, USFSP senior.
“Artwork-wise, there are picture discs, colored vinyl, splatter discs and even ones cut into
cool shapes like hearts and
pentagrams.”
In addition to the artist ic f re edom d i sc u s s ed by
Chaffman, Normal emphasized
the audio quality that LPs are
able to deliver.
“Vinyl has something to
offer that no other formats
do,” said Normal. “It is still the
highest fidelity physical music
format available, and when
paired with good equipment,
is the closest thing to having
the artist right in front of you.
Rather than being background
noise while checking Facebook

At 666 Central Ave., Daddy Kool Records has been serving the Tampa Bay area since 1985. Stop tby the shop Monday through Saturday 10 a.m. to
8 p.m., and Sunday 12 p.m. - 5 p.m.

or driving to work, listening
to a record gives you a sense of
involvement.”
Unlike digital downloads,
LPs give artists more room for
creativity. Rather than only
being able to express themselves through their music, vinyl
allows them to choose colors,
designs and artwork that digital
formats simply cannot offer.
Record sales in 2014 hit a
high of 9.2 million copies – a 52
percent increase from 2013 sales.
If vinyl record sales continue to
rise as projected, more than a
billion records will be produced
before the end of the year.
There are only 15 pressing plants nationw ide t hat
remain in operation today. If
each plant were to produce an
equal amount, that would mean
each would bear the burden of
producing roughly 67 million
records this year.
Due to the cost of the materials required to press records,
the likelihood of any plants
investing in expansion is slim.
The supply issue, however, only adds to the product’s
already high level of appeal.
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A cultivating

business

For farmers, food is more than just taste and a
price tag. Food production is a creative process,
food is the product of attentive care and labor.
By Emily Tinti
Staff Reporter
Cole Turner wakes up before
dawn and tends to his farm.
He plants, seeds, weeds, trellises and even does some office
work, often until the sun sets.
He and his fellow farmers
rotate lunch duties, usually trying
a new recipe with the day’s harvest,
and spend most of their days cultivating the land.
They discuss goals and concerns, watch movies and share a
beer to watch the sunset.
Grow i ng up on a la ke i n
Tampa, Turner, 22, was exposed to
nature from the beginning.
He spent his time on the water
learning about plants, soils and
cultivation. In high school, he
volunteered and lived on a farm.
He quickly adopted a passion for
gardening.
Taking the interest further,
Turner established the Little Pond
Farm in 2013 on a small plot of
land in rural Sumter County, Fla.,
accompanied by his two “canine
sidekicks.”
His vision: Communicate the
importance of knowing your food.
L it t le Pond Fa r m wor k s
closely with the land, ensuring all
farming processes are regenerative and nondestructive. It aims
to serve as a reliable food source
for customers, reduce reliance on

Courtesy of Cole Turner

Farmer Cole Turner gathers a
bouquet of flowers from Little
Pond Farm, a business he started
and operates.

outside resources, and build trust
within the producer and consumer
relationship.
“I want them to know more
than just who grew it, but how many
times we planted and replanted,
failed and succeeded,” said Turner.
In 2014, Turner sought out
more farmers to work for his growing business.
Ellen Trimarco joined the
team in 2014, contributing a specialized knowledge of microbiology, botony, soil, and a passion for
farming. Trimarco now lives on the
farm and according to Turner, has
“helped the farm progress by leaps
and and bounds.”

Today the farm boasts 26 acres
of land, four of which are currently
being used for crop development.
Turner and his fellow farmers
grow an array of produce, amounting to more than 200 varieties of
fruits, vegetables, herbs and flowers. While vegetation is Little
Pond’s focus, the farm is home to
three Florida cracker cows, laying
hens, two dogs and Trimarco’s cat.
From harvesting dozens of
black beans a day, to gathering bouquets of vibrant f lowers, even to
operating the farm tractors, Turner
considers farming a creative, yet
scientific process.
“It’s not sterile or constant; it’s
alive and moving and growing. The
farm itself is an organism,” he said.
“We are working with and facilitating natural processes. In that, there
is a lot of room for experimentation and innovation - we are always
working to produce the best food,
be efficient, and steward the land in
a way that’s respectful.”
Turners work certainly seems
to be paying off, but not without
some challenges.
“The biggest hurdle has been
establishing the farm as a business,”
he said. “This includes utilizing and
remodeling existing infrastructure
of the land and fine tuning our
growing methods.
A lot of challenges arise in
the form of bad weather, diseased
crops and unexpected equipment
failures. The nature of farming

Courtesy of Cole Turner

An array of carrots on display at the Little Pond Farm booth at the weekly
Saturday Morning Market in downtown St. Petersburg.

is unpredictable, and we have to
always be thinking on our feet.”
Though he doesn’t come from
a family of farmers, Turner’s family
and friends are supportive of his
farm.
“My family loves and supports
my farm efforts. And (they eat)
more vegetables than ever.”
In fact, his parents are his
“generous” landlords.
Turner’s parents can be found

at the Little Pond Farm helping
with crops on the weekends in their
freetime.
In 2014, Turner welcomed
12 aspiring farmers to the farm
a s i nter ns t h roug h W WOOF
(Worldwide Opportunities on
Organic Farms).
Now, he has two dedicated
full-time interns and two employees. The second farming season was
so successful, that Turner decided
to bring in four more apprentices
for the first full season.
But while a majority of modern
food producers aim for business
expansion and profit, Turner continues to grow local for the sake
of improvement. He doesn’t have
plans to attend college, as he expects
to be farming for the rest of his life.
“Being attached and dependent
on the land and our own ingenuity
frees me. There is so much opportunity to create and do better.”

Courtesy of Cole Turner

One of the Little Pond Farm’s recent harvests include sweet corn, garlic, tumeric, red
Russian kale, pea shoots, holy basil and bok choi.

Courtesy of Cole Turner

Ellen Trimarco plants a patch of pumpkin and winter squash
using an organic and soil-based practice on the independent
Little Pond Farm in Bushnell, Fla.
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